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Fashion Trends - Eundeok Kim 2021-01-14
In a fast-moving global industry, how can anyone know what the next
trend will be? Fashion Trends: Analysis and Forecasting offers a clear
pathway into the theory and practice of forecasting fashion, using
professional case studies to demonstrate each technique and concept.
This revised edition includes an updated model of the fashion trend
analysis and forecasting process and expanded coverage of social media,
digital influencers, sustainability and social responsibility. There are also
first-hand visual materials relating to forecasts from leading firms. With
the rise of individualism and concern for the sustainable world, the
authors also walk you through the 'end of fashion' and what comes next,
including: recycled and upcycled fashion, garment rental, subscription
services, the circular economy, transparency and traceability, and the
role of forecasting in encouraging sustainable lifestyles. Key topics – The
characteristics of an innovation – The influence of consumer groups –
Long- and short-term fashion forecasting – Sociocultural factors and their
influence on trends – Fashion professionals' roles in creating and
supporting trends – Consumer and industry trends accelerating product
innovation and diffusion – Changing trend forecasting formats – The
influence of trend forecasting on business decisions
The Fashion Forecasters
- Regina Lee Blaszczyk 2018-03-08
The fashion business has been collecting and analyzing information
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about colors, fabrics, silhouettes, and styles since the 18th century activities that have long been shrouded in mystery. The Fashion
Forecasters is the first book to reveal the hidden history of color and
trend forecasting and to explore its relevance to the fashion business of
the past two centuries. It sheds light on trend forecasting in the
industrial era, the profession's maturation during the modernist moment
of the 20th century, and its continued importance in today's digital fastfashion culture. Based on in-depth archival research and oral history
interviews, The Fashion Forecasters examines the entrepreneurs, service
companies, and consultants that have worked behind the scenes to
connect designers and retailers to emerging fashion trends in Europe,
North America, and Asia. Here you will read about the trend studios,
color experts, and international trade fairs that formalized the prediction
process in the modern era, and hear the voices of leading contemporary
practitioners at international forecasting companies such as the Doneger
Group in New York and WGSN in London. Probing the inner workings of
the global fashion system, The Fashion Forecasters blends history,
biography, and ethnography into a highly readable cultural narrative.
The Fundamentals of Fashion Design - Richard Sorger 2020-08-06
The Fundamentals of Fashion Design provides a fully illustrated
introduction to the key elements of fashion design, from the initial
concept of a fashion idea to realizing it in 3D form. Writing with clarity
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and precision, Richard Sorger and Jenny Udale explain the entire fashion
design process, including research and design, fabrics and their
properties, construction methods and how to form and promote a
collection. This third edition has been updated to include the latest
design and construction techniques and stunning new visual examples.
New and updated interviews with practitioners working for leading
fashion brands offer key insights into succeeding in the industry today
and a preface by fashion designer and instructor Shelley Fox introduces
and contextualizes the new edition. Exercises also help readers to
discover and experiment with design techniques first hand. Overall, this
book is a rich and dynamic resource that will inspire readers to develop
their own design work and embark on a career in fashion with
confidence, proficiency and enthusiasm. FEATURED INTERVIEWS
Mårten Andreasson, & Other Stories Alan Humphrey Bennett, Paul Smith
Kristin Forss, Marni Barry Grainger, Timberland Louise Gray Peter
Jensen Gahee Lim Winni Lok Michele Manz, Current/Elliott Chantal
Williams, Old Navy
The Fundamentals of Fashion Management - Susan Dillon 2018-10-04
The Fundamentals of Fashion Management provides an in-depth look at
the changing face of today's fiercely competitive fashion industry.
Providing invaluable behind-the-scenes insights into the roles and
processes of the industry, this book combines creative and business
approaches for all those seeking to gain a solid understanding of what it
means to work in the fashion sector. Packed with new visuals, case
studies and exercises, The Fundamentals of Fashion Management also
contains new interviews with key players from different sectors in the
global fashion industry, including with a fashion forecaster, a brand
account manager, a fashion buyer, a digital marketing manager, fashion
journalist, and a fashion entrepreneur. With an additional new chapter
on entrepreneurship and management, this a must-have handbook for all
those looking to create successful business practice in fashion
management, marketing, buying, retailing and related fields.
Fashion Forward- Chelsea Rousso 2018-02-22
Fashion Forward demystifies the exciting career of a fashion forecaster
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and fosters skills that will benefit any design professional. The book
begins with an overview of fashion forecasting theories and concepts and
then leads readers through a step-by-step guide to creating and
presenting a forecast. The authors reveal the inner workings of global
fashion forecasting through real-world examples and interviews with
both influential forecasters and the designers who rely upon them.
Fashion Forward enables readers to start spotting tomorrow's trends
today and compellingly communicate them-both visually and verbally-to
inspire fashion innovators. New to this Edition - Current images and
examples. Updated fashion photos to include current and trending
images, professional presentations and forecast examples, plus new
interviews and quotes. - Covers the latest methods and technology. New
coverage of social media, technology and data analytics practices in
fashion forecasting. - Enhanced global perspective. New content
addressed the global apparel industry, emphasizes international
forecasting firms, includes interviews with global forecaster and trend
specialists, and more diverse images and examples throughout the book.
- Practical career information and hands-on application. Updated and
expanded career opportunities sections and enhanced activities provide
real-world simulations and insights. - New online STUDIO resources offer
students self-study quizzes, flashcards, additional projects and online
resources. PLEASE NOTE: Purchasing or renting this ISBN does not
include access to the STUDIO resources that accompany this text. To
receive free access to the STUDIO content with new copies of this book,
please refer to the book + STUDIO access card bundle ISBN
9781501328350.
Colour Forecasting - Tracy Diane 2009-02-12
The colour forecasting process is a major driving force in the fashion and
textile industries but is complex, highly intuitive and little understood.
This textbook for students of fashion and design discusses the
development of the various driving forces of fashion, when colour
forecasting began and how it has developed to its present day state.
Colour terminology and some of the more subjective tools used by colour
forecasters are explained, and their strengths and weaknesses are
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compared. Also, a model is given of the colour forecasting process and
this is discussed in detail. Finally, readers are shown how forecasting
methodologies are used to develop 'colour stories'.
In Fashion - Sheryl A. ; Stone Farnan 2021-02-25
Advances in Fashion and Design Research - Ana Cristina Broega
2022-10-19
This book offers a multidisciplinary perspective on research and
developments at the interface between industrial design, textile
engineering and fashion. It covers advances in fashion and product
design, and in textile production alike, reporting on smart and
sustainable industrial procedures and 3D printing, issues in marketing
and communication, and topics concerning social responsibility,
sustainability, emotions, creativity and education. It highlights research
that is expected to foster the development of design and fashion on a
global and interdisciplinary scale. Gathering the proceedings of the 5th
International Fashion and Design Congress, CIMODE 2022, held on July
4-7, 2022, in Guimarães, Portugal, this book offers extensive information
and a source of inspiration to both researchers and professionals in the
field of fashion, design, engineering, communication as well as
education.
Teaching Fashion Studies - Holly M. Kent 2018-08-23
Teaching Fashion Studies is the definitive resource for instructors of
fashion at the undergraduate level and beyond. The first of its kind, it
offers extensive, practical support for both seasoned instructors and
those at the start of an academic career, in addition to interdisciplinary
educators looking to integrate fashion into their classes. Informed by the
latest research in the field and written by an international team of
experts, Teaching Fashion Studies equips educators with a diverse
collection of exercises, assignments, and pedagogical reflections on
teaching fashion across disciplines. Each chapter offers an assignment,
with guidance on how to effectively implement it in the classroom, as
well as reflections on pedagogical strategies and student learning
outcomes. Facilitating the integration of practice and theory in the
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classroom, topics include: the business of fashion; the media and popular
culture; ethics and sustainability; globalization; history; identity; trend
forecasting; and fashion design.
The Business of Fashion - Leslie Davis Burns 2016-09-08
Research-based content provides insight on the organization and
operation of textiles, apparel, accesories and home fahion companies, as
well as the effect of technological, organizational and global changes on
every area of the business.
Beyond Design - Sandra Keiser 2017-08-10
This informative, full-color text takes students step-by-step through the
decision-making involved in the pre-production processes of apparel
product development---planning, forecasting, fabricating, line
development, technical design, pricing, sourcing, and distribution. It
demonstrates how these processes must be coordinated to get the right
product to market, when consumers want it, and at a price they are
willing to pay. The 4th Edition has been edited around a new
metastructure to maximize student learning. It continues to build on the
themes of sustainability, business ethics, and the impact of fast fashion
and social media while seeking to address opportunities for both large
and small companies, and entrepreneurs. The text advances its
discussion of how new technologies continue to shorten the product
development calendar. Chapters have been updated to include current
examples, updated charts and graphs, and more case studies. There are
updated references to contemporary developments with examples
relevant to today's student. New to this Edition � Includes international
examples and case studies that address the effects of globalization �
Advances the discussion of the pros and cons of fast fashion vs. slow
fashion � Revised, easier-to-read charts and graphs and 30% new color
photographs � Thoroughly revised Chapters 12 (Sourcing) and 13
(Costing and Pricing) updated with most recent info on trade laws,
changes in sourcing criteria and wages in international sourcing
countries Beyond Design STUDIO � Study smarter with self-quizzes
featuring scored results and personalized study tips � Review concepts
with flashcards of essential vocabulary � Watch videos that bring
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chapter concepts to life PLEASE NOTE: Purchasing or renting this ISBN
does not include access to the STUDIO resources that accompany this
text. To receive free access to the STUDIO content with new copies of
this book, please refer to the book + STUDIO access card bundle ISBN
9781501315480. STUDIO Instant Access can also be purchased or rented
separately on BloomsburyFashionCentral.com.
Fashion Design - John Hopkins 2012-02-09
Gids voor studenten modeontwerpen.
The Trend Forecaster's Handbook - Martin Raymond 2019-07-29
Sharp, in-depth and highly visual, this is the fully revised textbook and
teaching aid for students, tutors and in-house learning and development
teams keen to know more about the world of trends, forecasting,
innovation thinking and strategic foresight. Designed and written as a
practical ‘how to’ guide for design, marketing, brand and innovation
studies students, updated chapters include the latest research and
industry case studies on superforecasting, three horizon scanning,
scenario planning, foresight framework building and the creation and
running of your own trend and innovation sprints. Students also have a
chance to mix and merge the worlds of forecasting with future studies as
we look at how techniques and processes such as the Delphi Method,
cross-impact analysis, futures wheels and backcasting are being used by
next generation forecasters to expand the ways they map, assess and
define the needs and behaviours of tomorrow’s consumers.
Cultural Analytics - Lev Manovich 2020-10-20
A book at the intersection of data science and media studies, presenting
concepts and methods for computational analysis of cultural data. How
can we see a billion images? What analytical methods can we bring to
bear on the astonishing scale of digital culture--the billions of
photographs shared on social media every day, the hundreds of millions
of songs created by twenty million musicians on Soundcloud, the content
of four billion Pinterest boards? In Cultural Analytics, Lev Manovich
presents concepts and methods for computational analysis of cultural
data. Drawing on more than a decade of research and projects from his
own lab, Manovich offers a gentle, nontechnical introduction to the core
wgsn-fashion-forecast

ideas of data analytics and discusses the ways that our society uses data
and algorithms.
Developing a Fashion Collection - Elinor Renfrew 2021-09-09
How do fashion designers conceive of, develop and ultimately launch
commercially and creatively successful collections? Developing a Fashion
Collection walks you through the process, exploring research techniques,
sources of inspiration, forecasting trends and designing for different
markets. From couture to high street, knitwear to accessories and
covering the implications of online shopping – there's advice on every
aspect of creating your collection through 27 insightful interviews with
international practitioners. Interviewees include John Mooney, Brand
Creative Director at ASOS and Jane Palmer Williams, Head of Executive
Development at LVMH. This 3rd edition also covers silhouette, fittings
and final samples, sustainable practice, developing high street
collections, fabric selection and finding inspiration through vintage
designs.
The Trendmakers - Jenny Lantz 2016-06-30
Numerous tastemakers exist in and between fashion production and
consumption, from designers and stylists to trend forecasters, buyers,
and journalists. How and why are each of these players bound up in the
creation and dispersion of trends? In what ways are consumers' relations
to trends constructed by these individuals and organizations? This book
explores the social significance of trends in the global fashion industry
through interviews with these 'fashion intermediaries', offering new
insights into their influential roles in the setting and shaping of trends.
The Trendmakers contains exclusive interviews with financial analysts,
creative directors from high street stores like H&M to designer brands
such as Erdem, trend forecasters at WGSN, buyers from Harvey Nichols,
and major fashion names like The Telegraph fashion critic Hilary
Alexander. In contrast to existing research, Lantz offers an international
understanding of the trend landscape, engaging with industry
professionals from fashion capitals like London, Paris, and New York, as
well as BRIC countries and the new, emerging fashion nations. The
fashion media may have declared that 'trends are dead' in the light of
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digital dissemination, but Lantz argues that trends still not only serve as
a significant organizing principle for the fashion industry as a whole but
also as a source for legitimacy. Engaging with classic fashion thinkers
like Veblen, Simmel, and Bourdieu, as well as contemporary scholars like
Entwistle and Steele, this book considers trends from an economic and
cultural perspective to add to our knowledge of the complexities of the
business of fashion.
Perry's Department Store: A Buying Simulation
- Karen Videtic
2015-01-29
Perry's Department Store: A Buying Simulation bridges the gap between
the principles of retail buying and mathematical concepts using a unique
simulation approach that takes readers step-by-step through a real-life
buying experience. Videtic and Steele present a simplified process for
making complex buying decisions using the fictitious Perry's Department
Store that walks students through the steps a new buyer would take to
complete a six-month buying plan and a merchandise assortment plan for
categories including junior, misses' bridge/contemporary, men's,
children's, denim, accessories, or home fashion. The fourth edition has
been revised with statistical information to reflect a more contemporary
structure and business model for a successful department store.The new
Perry's Department Store is organized to reflect a larger-scale
department store in today's market. Students interact by researching
current market and industry trends to build their business. The charts
and forms in this book and companion website are replicas of those
found in the retail and wholesale industry to expose student to the
procedures and policies they can expect to find in a first job as an
assistant buyer. This new edition and companion website launches
students directly into the exciting role of a retail buyer in the fashion
industry.
Apparel Industry Pre & Post Processes - Nirbhay Rana 2020-07-14
Fashion forms an integral part of everyday life. We have to teach it with
freshness and variety to make it meaningfully applicable to life. Fashion
and garments provides a comprehensive overview of the fundamental
topics one might be expected to cover when teaching or researching
wgsn-fashion-forecast

fashion and garments, ranging from design principles and elements to
merchandising, through to apparel production, marketing and retailing.
This book is ideal for college and undergraduate students studying
textiles or fashion courses. I cannot claim that all the materials I have
written in this book are mine. I have learned the subject from many
excellent books. This text books is designed to meet the everyday
requirements of students at college and the general readers of fashion.
Suggestions for improvement are welcome
Social Media for Fashion Marketing
- Wendy K. Bendoni 2020-08-06
Social Media for Fashion Marketing uses cutting edge case studies and
detailed interviews to show how the business of fashion is changing in
the digital landscape. Bendoni (@BendoniStyle) also considers the
psychological impact of being a hyper-connected consumer and the
generational gaps in social media communication. Using academic
research, alongside her 25 years of fashion marketing experience,
Bendoni offers a clear picture of the changing narrative of storytelling,
social confirmation, digital nesting and how to use data to shape a
brand's online presence. With practical and critical thinking activities to
hone your skills into professional practice, this is the ultimate guide to
social marketing, promotion, SEO, branding and communication.
Featured topics - Rules of Digital Storytelling - Rethinking Gamification Strategic Digital Marketing - The Role of Citizen Journalists - The Social
Media Looking Glass - World of Influencer Marketing - Visual
Consumption Economy - Global Perspective of Social Media
Human-Computer Interaction. Perspectives on Design - Masaaki Kurosu
2019-07-10
The 3 volume-set LNCS 11566, 11567 + 11568 constitutes the refereed
proceedings of the Human Computer Interaction thematic area of the
21st International Conference on Human-Computer Interaction, HCII
2019, which took place in Orlando, Florida, USA, in July 2019. A total of
1274 papers and 209 posters have been accepted for publication in the
HCII 2019 proceedings from a total of 5029 submissions. The 125 papers
included in this HCI 2019 proceedings were organized in topical sections
as follows: Part I: design and evaluation methods and tools; redefining
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the human in HCI; emotional design, Kansei and aesthetics in HCI; and
narrative, storytelling, discourse and dialogue. Part II: mobile
interaction; facial expressions and emotions recognition; eye-gaze,
gesture and motion-based interaction; and interaction in virtual and
augmented reality. Part III: design for social challenges; design for
culture and entertainment; design for intelligent urban environments;
and design and evaluation case studies.
The Dynamics of Fashion
- Elaine Stone 2018-02-22
For fashion students who want to be both in the now and in the know!
The Dynamics of Fashion, Fifth Edition, has the latest facts and figures,
and the most current theories in fashion development, production, and
merchandising giving you the foundation you need in the industry. It
offers hundreds of real-life examples of leading brands and industry
trends, to show you fashion careers and how to apply what you learn.
The book also covers sustainable fashion, wearable technology, social
media, and more in detail. An online STUDIO includes self-quizzes,
flashcards, and links to videos. New to this Edition ~ Expanded coverage
of the latest industry trends, including sustainable fashion, e-commerce,
globalization, wearable technology, and the use of social media for
fashion marketing ~ Revised 'For Review' and 'For Discussion' questions,
new terms added to Trade Talk, and expanded Glossary ~ More than 150
new full-color photographs highlighting the people, principles, and
practices of the fashion business ~ 25% new Fashion Focus and Then
and Now features bring in current topics and industry trends The
Dynamics of Fashion, 5th Edition STUDIO ~ Study smarter with selfquizzes featuring scored results and personalized study tips ~ Review
concepts with flashcards of terms and definitions and image
identification ~ Branch out with links to curated online multi-media
resources that bring chapter concepts to life ~ Expand your knowledge
by further exploring special features Then and Now and Fashion Focus
PLEASE NOTE: Purchasing or renting this ISBN does not include access
to the STUDIO resources that accompany this text. To receive free
access to the STUDIO content with new copies of this book, please refer
to the book + STUDIO access card bundle ISBN 9781501324079.
wgsn-fashion-forecast

Fashion - Michele M. Granger 2012-03-20
Explores all fashion careers, the education and training required for each
position, and how it relates to the industry as a whole.
The Great Fashion Designers - Brenda Polan 2009-11-15
From Charles Frederick Worth to Nicolas Ghesquière, designers have
propelled fashion from an elite craft into a cornerstone of contemporary
popular culture. This brilliantly written analysis of the achievements of
the 50 greatest names in international fashion explores their lives, both
personal and professional, drawing on the latest academic research and
on the best of fashion journalism, including the authors' own interviews
with designers spanning a 30-year period.The designers' working
methods and career highlights are outlined in detailed and wittily written
entries that capture the spirit of their times. From Poiret and Patou to
Gernreich and Galliano, the sometimes provocative selection of 50 names
poses stimulating questions about the definition of a fashion designer in
the modern era. A ground-breaking book, this is a definitive introduction
to fashion designers that is essential reading for both students and
general readers alike.
Colour Forecasting for Fashion - Debra Johnston Cob 2012-02-12
Colour is a powerful selling tool. It is the first thing to catch the
consumer's eye in the shop window. Get the colour choice wrong and an
entire range can stay on the racks. So, how do colours arrive on the
catwalk or the sales floor – and why do different companies all seem to
choose similar colours each season? The answer lies in the work of the
huge colour forecasting industry. With case studies that show the
industry at work, this book breaks down the forecasting process – from
how to put together a colour palette to colour theory and the way that
colours behave – and helps you to build the combination of research and
intuitive skills that a successful designer or forecaster needs.
Fashion Marketing- Tony Hines 2007-02-07
A collection of international contributions from renowned academics and
practitioners from the US, UK, China, the second edition of Fashion
Marketing has been completely updated, revised and expanded to reflect
the major changes in the fashion industry since 2001 and covers all of
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the key themes and issues of the area. Key themes and areas covered
include globalization, fast fashion, luxury fashion, offshoring, business-tobusiness, forecasting, sourcing, supply chain management, new product
development, design management, logistics, range planning, color
prediction, market testing, e-commerce, and strategy.
The Beauty of Time Travel
- gestalten 2021-08-31
This book dissects the Buly 1803 universe from A to Z, revealing the
stories, tricks and (almost) all its secrets.
Fashion Marketing and Communication- Olga Mitterfellner 2019-11-14
Some of the usual obstacles to modern teachings of marketing are
ethnocentricity, the limitation of creative thought by conformity to
existing theories, lack of questioning of ethics, and a disconnection from
historic events or sociological discourse. This book, in contrast, draws
together interdisciplinary approaches from marketing, branding,
promotion and critical media studies as tools for understanding the way
in which fashion works today, and re-evaluates what makes certain
fashion marketing tactics fashionable. Offering a combination of theory
and practice, Fashion Marketing and Communication is full of
international case studies, practice-based examples and interviews with
scholars and practitioners in the fashion and communications industry.
Covering subjects including the history of consumerism, fashion
marketing, the creative direction of the fashion brand and the use of
bloggers and celebrities as marketing tools, this book delineates the
opportunities and challenges facing the future of fashion media in the
twenty-first century. Examining the last 100 years of marketing and
communications, current theory and practice, as well as questions on the
ethics of the fashion industry, this broad-ranging and critical text is
perfect for undergraduate and postgraduate students of fashion
marketing, branding and communication.
Research for Designers - Gjoko Muratovski 2015-11-23
Instructors - Electronic inspection copies are available or contact your
local sales representative for an inspection copy of the print version.
'Today, designers design services, processes and organizations; craft
skills no longer suffice. We need to discover, define and solve problems
wgsn-fashion-forecast

based upon evidence. We need to demonstrate the validity of our claims.
We need a guide to design research that can educate students and be a
reference for professionals. And here it is: a masterful book for 21st
century designers.' - Don Norman, Professor and Director of Design Lab,
University of California San Diego, and former Vice President, Advanced
Technologies, Apple 'Muratovski provides a structured approach to
introducing students and researchers to design research and takes the
reader through the research process from defining the research problem
to the literature review on to data collection and analysis. With such
practical and useful chapters, this book should prove to be essential
reading in design schools across the world.' - Tracy Bhamra, Professor of
Sustainable Design and Pro Vice-Chancellor of Enterprise, Loughborough
University Design is everywhere: it influences how we live, what we
wear, how we communicate, what we buy, and how we behave. In order
for designers to design for the real world, defining strategies rather than
just implementing them, they need to learn how to understand and solve
complex, intricate and often unexpected problems. This book is a guide
to this new creative process. With this book in hand, students of design
will: understand and apply the vocabulary and strategies of research
methods learn how to adapt themselves to unfamiliar situations develop
techniques for collaborating with non-designers find and use facts from
diverse sources in order to prove or disprove their ideas make informed
decisions in a systematic and insightful way use research tools to find
new and unexpected design solutions. Research for Designers is an
essential toolkit for a design education and a must-have for every design
student who is getting ready to tackle their own research.
Communicating Fashion - Myles Ethan Lascity 2021-03-25
How did you decide what to wear today? Did you base your selection on
comfort or style? Did you want to blend in or stand out - or was it just the
cleanest outfit available? We each make these decisions every day,
reflecting how we view ourselves and impacting how others see us. Our
choices matter - not just to us personally, but also to the magazine
editors, brand ambassadors and trend forecasters who make a living by
selling to us. Communicating Fashion introduces key concepts from the
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intersecting worlds of fashion and communication studies to connect how
we all use clothing to express ourselves and how media systems support
that process. In doing so, Myles Ethan Lascity explores social, cultural
and ethical issues through the work of fashion journalism, brand
promotions and the growing role of online influencers as well as the
impact of film, television and art on self-image and expression. Key
topics: - Advertising, Branding and Fashion Retail - Clothing, Art and
Cultural Significance - Clothing as Group and Cultural Norms - Clothing,
Identity and Interpersonal Communication - Fashion News and
Tastemaking - Fashion, Social Media and Influencers - Meaning within
the Fashion System - On-screen Clothing
The Fashion Industry and Its Careers - Michele M. Granger
2015-03-12
Revised editon of: Fashion: the industry and its careers / Michele M.
Granger. 2012
Seamingly Cultural - Shravishtha Ajaykumar 2022-04-25
Whether you choose to use fashion as a form of adornment or are
completely detached from any fashion choices and choose simplicity, this
book discusses how everyone, even the most removed from the fashion
industry is unintentionally a part of it. Fashion remains to this day an
underappreciated art form but it is still one of the most influential forms
of art that embodies the politics, personality, and perceptions of the
wearer and their time. The book discusses the value of fashion and
clothing and the historical relevance of India and how it contributed to
the industry and still remains a name unknown in the field. Alongside the
many values of fashion, the book also discusses the many drawbacks and
the possible paths the present day might lead us to. From the historical
relevance of Indian fashion and trade to the future of digital fashion and
using it as soft power, the book discusses the vast impact clothing has
had and will continue to have in society and empowers the reader to
make more deliberate choices with their aesthetic.
Fashion & Music - Jochen Strähle 2017-08-10
This book will broaden readers’ understanding of the links between the
music and fashion industries. It highlights the challenges currently
wgsn-fashion-forecast

facing the fashion industry in terms of hyper-competition, definition of
ever-faster trends, changing consumer demands etc. In fact, the fashion
industry is heavily influenced by the digital revolution in the music
industry, which has changed the face of individual music consumption
and social reference, and therefore, also has impacts on fashion
consumption and social reference. This understanding is crucial in order
to realign any fashion company’s strategies to the demands of modern
fashion consumers. In terms of content, the book first discusses the
social perspective of fashion and music. This includes an analysis of
music as a key influencer of fashion trends, both theoretically and on the
basis of a case study on grunge music. Then the role of music in the
fashion business is addressed, and covers in-store music and the role of
music in fashion communication. Following up, the role of fashion in the
music business is analyzed. This includes the trend of co-design of
fashion collections, music artists’ role of differentiation by style, and the
market for music fashion merchandise articles (both theoretically and
drawing on a case study). In closing, potential lessons learned from the
music industry are developed for the fashion industry. This includes an
analysis of the digital revolution and the advent of the crowdfunding idea
(both theoretically and in a case study).
Guide to Fashion Entrepreneurship
- Melissa G. Carr 2014-07-10
A comprehensive text on how to develop, market, and sell your own
product lines as independent labels or brands.
Fashion Forecasting
- Evelyn L. Brannon 2015-09-24
How do retailers decide which colors and styles are featured in their
stores? What factors influence the patterns, textiles and silhouettes
designers show in their collections? This text provides students with a
comprehensive understanding of the forecasting process, from studying
fashion innovation and cultural influences to conducting consumer
research, exploring how to identify the who, what, where, when and why
driving fashion change in our lives. By combining fashion theory with
current practices from industry executives, Brannon and Divita explain
how to recognize emerging trends and the 'coolhunters' who anticipate
our aesthetic preferences. Ultimately, student will learn how to prepare
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and present their own fashion forecast. New to this Edition: - New
chapter 8 focuses on media and technology including coverage of how
mass media, fashion blogs, social medi and forecasting companies such
as WGSN and Stylesight effect trends - New case studies and profiles in
each chapter feature contemporary bloggers, professionals and
companies such as Tavi Gevinson of Style Rookie, Garance Dore, Scott
Schuman, Burberry, Rebecca Minkoff, Edelkoort, Perclers and Nelly Rodi
-Expanded fashion theories section in chapter 3 explains how trends
spread between population segments - Summaries at the end of each
chapter recap key concepts
Fibre2Fashion - Textile Magazine - June - 2016
Fibre2Fashion
2016-06-01
Fibre2Fashion magazine—the print venture of Fibre2Fashion.com since
2011—is circulated among a carefully-chosen target audience globally,
and reaches the desks of top management and decision-makers in the
textiles, apparel and fashion industry. As one of India's leading industry
magazines for the entire textile value chain, Fibre2Fashion Magazine
takes the reader beyond the mundane headlines, and analyses issues indepth.
Fashion Buying- David Shaw 2020-08-06
Containing fully updated and beautifully illustrated need-to-know info,
this revised second edition of the bestselling textbook on fashion buying
contains everything today's fashion management student needs to give
them a clear head-start in this lucrative but highly competitive industry.
Fashion Buying uniquely looks at what fashion buying entails in terms of
the activities, processes and people involved - from the perspective of the
fashion buyer. The book breaks down the five key areas of buying activity
for those wishing to pursue a career in the industry, crucially exploring
the role of the fashion buyer, sources of buying inspiration, sourcing and
communication, merchandise planning and trends in fashion buying.
Featuring completely revised content on retail typology (including needto-know info on demographics, price points and markets), and selecting
and buying garments (line sheets, purchase orders and lookbooks),
Fashion Buying now includes valuable new sections on customer
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profiling, merchandise pricing (mark-ups, markdowns and how pricing is
calculated for profit), and trends. Also included in this practical
handbook are insightful interviews with both established and emergent
fashion creatives. Business case studies put the contents of each chapter
into professional context and provide insider perspective; while industryfocused exercises and activities enable readers to practise applying their
new skills and so gain a competitive advantage in both their studies and
buying careers. Written by industry experts, Fashion Buying is an
invaluable go-to resource and leading textbook for fashion design,
marketing, buying and merchandising students.
Fashion Forecasting In India - Dr. Satyaki Roy 2019-08-13
Fashion forecasters combine the views emerging about color and fabric
from the early yarn and fabric trade shows with their socio-economic and
cultural analysis. Major trends in lifestyles, attitude and culture in
particular music, sport, cinema and television are used to predict
changing consumer demands. Fashion forecasting involves the following
activities such as studying market conditions, noting the life style of the
people, researching sales statistics, evaluating popular designer
collections, surveying fashion publications, observing street fashions etc.
Fashion Trend Forecasting - Gwyneth Holland 2017-08-08
An understanding of trends is a fundamental skill for anyone working in
the fashion industry. In this book Gwyneth Holland and Rae Jones look at
how to produce a well-researched trend, from initial inspiration to
concrete idea and, eventually, real product. Illustrated throughout with
insights from practicing trend forecasters and industry insiders, it is an
invaluable guide for fashion students and practitioners alike.
Fashion Design: The Complete Guide - John Hopkins 2020-12-07
Fashion Design: The Complete Guide is a modern and stylish
introduction to working within the fashion industry today. Catwalk
images show the latest trends and contributions from industry
professionals span centres of fashion across London, Paris and New
York. A fabulous selection of images and plenty of suggestions of further
resources make this a useful and exciting springboard into a successful
career in fashion. This behind-the-scenes guide to the study of fashion is
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for current and aspiring designers, fashion lovers and students. It
provides an all-inclusive overview of the entire design process, covering
the history of fashion, fashion illustration, colour and fabrics, the journey
from concept to finished garment, research processes, presenting a
collection and professional practice. It is generously illustrated
throughout with images from famous designers, includes promising
graduate work and showcases original artwork from a variety of studios.
The new essential text for aspiring fashion designers, Fashion Design:
The Complete Guide is filled with practical advice at every stage,
including help with portfolios, personal promotion and career
opportunities. With an attractive and colourful layout, every chapter also
includes interviews, discussion questions, activities and further reading.
The book is illustrated with beautiful examples of work from both
established and up-and-coming designers, including Alexander McQueen,
Viktor & Rolf, Jean-Paul Gaultier, Christian Dior, Anna Sui, Jonathan
Saunders, Mary Katrantzou and Elie Saab, and pictures of style icons
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such as Tilda Swinton and Gwen Stefani.
Fashion Forecasting - Kathryn McKelvey 2009-03-16
Everyone in the fashion business needs to develop an essential survival
skill: how to interpret the intelligence provided by the fashion
forecasting industry, to anticipate and respond to emerging trends.
Lavishly illustrated in full colour throughout, with clear and relevant
explanations of the processes involved, Fashion Forecasting is for fashion
students and young professionals who already have acquired some
fashion knowledge and skills. The authors interviewed the key players
within this exciting industry and provide here fascinating insights into
the dynamic contemporary fashion forecasting world and the varied
creative roles within it - from intelligence gatherers to project
consultants. The book covers how a trend is sourced, anticipated and
developed, and also explores the interaction with marketing and brand
development.
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