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Queer Dance - Clare Croft 2017
'Queer Dance' challenges social norms and enacts queer coalition across
the LGBTQ community. The text joins forces with feminist, anti-racist,
and anti-colonial work to consider how bodies are forces of social
change.
Management by Projects- Albert Hamilton 1997
Provides a comprehensive description and analysis of the skills involved
in project management, beginning with a look at the importance of
change in organisations. This book emphasises the benefits of taking a
'systems' approach to management, and illustrates how 'projects' form a
major part of the day-to-day running of any business.
Introducing Counselling and Psychotherapy Research - Terry
Hanley 2012-12-14
'An unusually thoughtful, methodical, engaging text tackling essential
research issues in an accessible and attractive way' - Colin Feltham
Emeritus Professor of Critical Counselling Studies, Sheffield Hallam
University. Introducing Counselling and Psychotherapy Research
provides an accessible yet thorough overview of the place that research
has in the world of therapy. It introduces the reader to the language of
research and helps students to identify themselves as researchers by
supporting the development of their research literacy and awareness.
Structured around common training topics, the book provides: consideration of what research is and why people do it - discussion of key
issues that individuals should consider before embarking on a research
project - an informed overview of common research methodologies and
methods - a reflection upon the need to place ethical mindfulness at the
fore of any research project - advice and information on what you can do
with your research once it's complete. This practical book demystifies
research through a model of collaborative and experiential learning, with
training exercises, student reflections, further reading, guidance on how
to complete a thesis or dissertation, study skills and tips on how to use
research supervision and dissemination. Terry Hanley, Clare Lennie and
William West work as directors and lecturers on the Counselling and
Counselling Psychology programmes at the University of Manchester.
Quantitative Approaches in Business Studies uPDF eBook - Clare Morris
2015-10-23
Quantitative Approaches in Business Studies provides a clear and
accessible introduction to quantitative methods, ideal for students of
business and management on undergraduate, Masters and professional
courses. With a uniquely user-friendly style, Clare Morris' popular
treatment of this challenging subject is carefully designed to build
students' confidence in the use and interpretation of quantitative
methods. Encouraging conceptual understanding as well as practical
aptitude, the text leads the reader from an initial chapter revising basic
mathematics through to a concluding chapter discussing statistical
research methods for student projects. Practical guidance on the use of
Excel for quantitative analysis runs throughout the text, integrated with
an online Excel workbook. New for this edition Access to MyMathLab
Global, an unrivalled online tutorial and assessment system. Many new
'Quantitative Methods in Practice' examples, drawn from recent and
topical articles in the press and beyond. Substantial case-studies at the
end of each chapter, integrating the material of the chapter. Revised and
updated throughout. MyMathLab Global will generate a personalised
study plan for you and provide extensive practice questions exactly
where you need them. Interactive questions with randomised values
allow you to practise the same concept as many times as you need until
you master it. Guided solutions break down the question for you step-bystep. A full e-book links out to the relevant part of the text while you are
practising. Visit www.pearsoned.co.uk/morris or
www.mymathlab.com/global to access MyMathLab Global. Clare Morris
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has taught quantitative methods to students of business, from HND to
PhD level, at institutions including Bristol Polytechnic, Warwick Business
School and Cardiff Business School. She is currently Emeritus Professor
at the University of Gloucestershire.
Marketing Research Methods - Mercedes Esteban-Bravo 2021-01-31
Covering both quantitative and qualitative methods, this book examines
the breadth of modern market research methods for upper level students
across business schools and social science faculties. Modern and
trending topics including social networks, machine learning, big data,
and artificial intelligence are addressed and real world examples and
case studies illustrate the application of the methods. This text examines
potential problems, such as researcher bias, and discusses effective
solutions in the preparation of research reports and papers, and oral
presentations. Assuming no prior knowledge of statistics or
econometrics, discrete chapters offer a clear introduction to both,
opening up the quantitative methods to all students. Each chapter
contains rigorous academic theory, including a synthesis of the recent
literature as well as key historical references, applied contextualization
and recent research results, making it an excellent resource for
practitioners. Online resources include extensive chapter bibliographies,
lecture slides, an instructor guide and extra extension material and
questions.
Books Out-of-print - 1986
Qualitative Research Methods in Public Relations and Marketing
Communications - Christine Daymon 2005-06-29
A practical, highly accessible guide for novice researchers conducting
qualitative research in public relations and marketing communications,
this book guides the reader through all aspects of the research process.
Essential Maths - Clare Morris 2007-04-11
Assuming no prior mathematical knowledge, this approachable and
straightforward text covers the essential mathematical skills needed by
business and management students at undergraduate and MBA level.
Clare Morris uses a clear and informal narrative style with examples,
painlessly leading the reader through fundamental mathematical
principles. Also available is a companion website with extra features to
accompany the text, please take a look by clicking below http://www.palgrave.com/business/morris/index.html
Paperbound Books in Print - 1991
The British National Bibliography
- Arthur James Wells 2009
Michigan Business Studies
- Clare Elmer Griffin 1978
People, Communication and Organisations - Desmond W. Evans 1990
Covers interpersonal communication in organisation and includes
sections on management and leadership techniques and persuasive
communication in skills, PR and advertising as well as current trends and
developement in IT office systems, hardware and software applications.
Books in Print - 1994
The SAGE Encyclopedia of Communication Research Methods Mike Allen 2017-04-11
Communication research is evolving and changing in a world of online
journals, open-access, and new ways of obtaining data and conducting
experiments via the Internet. Although there are generic encyclopedias
describing basic social science research methodologies in general, until
now there has been no comprehensive A-to-Z reference work exploring
methods specific to communication and media studies. Our entries,
authored by key figures in the field, focus on special considerations when
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applied specifically to communication research, accompanied by
engaging examples from the literature of communication, journalism,
and media studies. Entries cover every step of the research process, from
the creative development of research topics and questions to literature
reviews, selection of best methods (whether quantitative, qualitative, or
mixed) for analyzing research results and publishing research findings,
whether in traditional media or via new media outlets. In addition to
expected entries covering the basics of theories and methods
traditionally used in communication research, other entries discuss
important trends influencing the future of that research, including
contemporary practical issues students will face in communication
professions, the influences of globalization on research, use of new
recording technologies in fieldwork, and the challenges and
opportunities related to studying online multi-media environments.
Email, texting, cellphone video, and blogging are shown not only as
topics of research but also as means of collecting and analyzing data.
Still other entries delve into considerations of accountability, copyright,
confidentiality, data ownership and security, privacy, and other aspects
of conducting an ethical research program. Features: 652 signed entries
are contained in an authoritative work spanning four volumes available
in choice of electronic or print formats. Although organized A-to-Z, front
matter includes a Reader’s Guide grouping entries thematically to help
students interested in a specific aspect of communication research to
more easily locate directly related entries. Back matter includes a
Chronology of the development of the field of communication research; a
Resource Guide to classic books, journals, and associations; a Glossary
introducing the terminology of the field; and a detailed Index. Entries
conclude with References/Further Readings and Cross-References to
related entries to guide students further in their research journeys. The
Index, Reader’s Guide themes, and Cross-References combine to provide
robust search-and-browse in the e-version.
The SAGE Handbook of Online Research Methods
- Nigel G Fielding
2016-09-30
Online research methods are popular, dynamic and fast-changing.
Following on from the great success of the first edition, published in
2008, The SAGE Handbook of Online Research Methods, Second Edition
offers both updates of existing subject areas and new chapters covering
more recent developments, such as social media, big data, data
visualization and CAQDAS. Bringing together the leading names in both
qualitative and quantitative online research, this new edition is organised
into nine sections: 1. Online Research Methods 2. Designing Online
Research 3. Online Data Capture and Data Collection 4. The Online
Survey 5. Digital Quantitative Analysis 6. Digital Text Analysis 7. Virtual
Ethnography 8. Online Secondary Analysis: Resources and Methods 9.
The Future of Online Social Research The SAGE Handbook of Online
Research Methods, Second Edition is an essential resource for anyone
interested in the contemporary practice of computer-mediated research
and scholarship.
Quantitative Approaches in Business Studies
- Clare Morris 2003
This book gives an introduction to the effective use of mathematical and
statistical techniques in business operations, working from first
principles and building towards a complete understanding of first level
undergraduate quantitative methods.
Quantitative Methods - Louise Swift 2014-06-06
The new edition of this highly successful and popular textbook is a
comprehensive, easy-to-follow guide to using and interpreting all the
quantitative techniques that students will encounter in their later
business and financial careers; from fundamental principles through to
more advanced applications. Topics are explained in a clear, friendly
step-by-step style, accompanied by examples, exercises and activities,
making the text ideal for self-tuition or for the student with no
experience or confidence in working with numbers. This highly
successful learning-by-doing approach, coupled with the book's clear
structure, will enable even the most maths-phobic student to understand
these essential mathematical skills. Comprehensive in both its scope of
coverage and the range of abilities it caters for, this remains a core
textbook for undergraduate students of business, management and
finance, for whom Quantitative Methods modules will be a key
component. It will also appeal to those on related MBA and postgraduate
courses. New to this Edition: - Business Modelling 'Moving on...' feature
with integrated web and book activities to promote student engagement
with the application of mathematical techniques in real-life workplaces Extensive revamp of two Statistics chapters based on student and
lecturer feedback - Crucial updated practical guides to using Excel and
SPSS - Integrated companion website resources helps relate theory to
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real world examples Accompanying online resources for this title can be
found at bloomsburyonlineresources.com/quantitative-methods-4e. These
resources are designed to support teaching and learning when using this
textbook and are available at no extra cost.
QUANTITATIVE APPROACHES IN BUSINESS STUDIES, 8/E. - CLARE.
MORRIS 2018
Sales Control by Quantitative Methods - Robert Parker Eastwood 1940
West Africa - 1984
The Routledge Handbook on Livelihoods in the Global South Fiona Nunan 2022-05-05
The Routledge Handbook on Livelihoods in the Global South presents a
unique, timely, comprehensive overview of livelihoods in low- and
middle-income countries. Since their widespread adoption in the 1990s,
livelihoods perspectives, frameworks and methods have influenced
diverse areas of research, policy and practice. The concept of livelihoods
reflects the complexity of strategies and practices used by individuals,
households and communities to meet their needs and live their lives. The
Handbook brings together insights and critical analysis from diverse
approaches and experiences, learning from research and practice over
the last 30 years. The Handbook comprises an introductory section on
key concepts and frameworks, followed by five parts, on researching
livelihoods, negotiating livelihoods, generating livelihoods, enabling
livelihoods and contextualising livelihoods. The introduction provides
readers with an appreciation of concepts researched and applied in the
five parts, including chapters on vulnerability and resilience, social
capital and networks, and institutions. Each part reflects the diversity of
approaches taken to understanding livelihoods, whilst recognising
commonalities, including the centrality of power in shaping, enabling and
constraining livelihoods. The book also reflects diversity of context,
including conflict, climate change and religion, as well as in generating
livelihoods, through agriculture, small-scale mining and pastoralism. The
aim of each chapter is to provide a critically informed introduction and
overview of key concepts, issues and debates of relevance to the topic,
with each chapter concluding with suggestions for further reading. It will
be an essential resource to students, researchers and practitioners of
international development and related fields. Researchers and
practitioners will also benefit from the book's diverse disciplinary
contributions and by the wide and contemporary coverage.
Quantitative Methods
- Louise Swift 2014-06-06
The new edition of this highly successful and popular textbook is a
comprehensive, easy-to-follow guide to using and interpreting all the
quantitative techniques that students will encounter in their later
business and financial careers; from fundamental principles through to
more advanced applications. Topics are explained in a clear, friendly
step-by-step style, accompanied by examples, exercises and activities,
making the text ideal for self-tuition or for the student with no
experience or confidence in working with numbers. This highly
successful learning-by-doing approach, coupled with the book's clear
structure, will enable even the most maths-phobic student to understand
these essential mathematical skills. Comprehensive in both its scope of
coverage and the range of abilities it caters for, this remains a core
textbook for undergraduate students of business, management and
finance, for whom Quantitative Methods modules will be a key
component. It will also appeal to those on related MBA and postgraduate
courses. New to this Edition: - Business Modelling 'Moving on...' feature
with integrated web and book activities to promote student engagement
with the application of mathematical techniques in real-life workplaces Extensive revamp of two Statistics chapters based on student and
lecturer feedback - Crucial updated practical guides to using Excel and
SPSS - Integrated companion website resources helps relate theory to
real world examples
Lean Six Sigma For Dummies - John Morgan 2012-04-30
Outlines the key concepts of this strategy and provides tools and
techniques for implementing Lean Six Sigma with guidance on policy
deployment, information on managing change, and useful methods for
choosing projects.
American Book Publishing Record - 2003
Lean Six Sigma For Dummies - Martin Brenig-Jones 2021-11-02
Become a process improvement star with Lean Six Sigma! Thinking
Lean? Not in terms of weight loss, but operational efficiency? Then you
can get into the Lean mindset with Lean Six Sigma For Dummies. A
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popular process improvement strategy used in many corporations, Lean
Six Sigma exemplifies eliminating waste and optimizing flow at an
operational level. With the strategies outlined in this book, you’ll have
your projects, team, and maybe even your organization running at peak
efficiency. Written by two experts that have been teaching Lean Six
Sigma for over 20 years, Lean Six Sigma For Dummies explains the
jargon surrounding this organizational practice, outlines the key
principles of both Lean thinking and the Six Sigma process, and breaks it
all down into easy-to-follow steps. Use Lean Six Sigma to develop a
culture of continuous improvement Complete repetitive tasks through
robotic process automation Assess how well your company and
employees adapt to Lean Six Sigma Discover tips on how to implement
Lean Six Sigma every day Find best practices to sustain ongoing
improvements With handy checklists and helpful advice, Lean Six Sigma
For Dummies shows you how to implement Lean Six Sigma in any
industry, within any size organization. Pick up your copy to successfully
lean into the Lean Six Sigma mindset yourself.
Quantitative Approaches in Business Studies - Clare Morris 2010-01-28
This book gives an introduction to the effective use of mathematical and
statistical techniques in business operations, working from first
principles and building towards a complete understanding of first-level
undergraduate quantitative methods.
The Student Edition of Minitab for Windows - John McKenzie 1995
Books in Print Supplement - 2002
PRINCE 2 For Dummies Three e-book Bundle: Prince 2 For
Dummies, Project Management For Dummies & Lean Six Sigma
For Dummies - Nick Graham 2013-01-10
Packed with expert advice, this e-book bundle steers you through every
step in the PRINCE2 and project management process - from initial
planning to risk management and quality control. It also covers the
techniques of Lean Six Sigma that will help you achieve your business
goals by improving both the quality and efficiency of your projects.
PRINCE2 For Dummies is the perfect guide to using this project
management method to help ensure its success. It takes you through
every step of a project - from planning and establishing roles to closing
and reviewing - offering practical and easy-to-understand advice on using
PRINCE2. Project Management For Dummies shows business
professionals what works and what doesn’t by examining the field’s best
practices. Readers will learn how to organise, estimate and schedule
projects more efficiently. Lean Six Sigma For Dummies outlines the key
concepts of this strategy in plain English and explains how you can use it
to get the very best out of your business. Combining the leading
improvement methods of Six Sigma and Lean, this winning technique
drives performance to the next level.
Research Methods for Everyday Life - Scott W. VanderStoep
2008-12-22
This book offers an innovative introduction to social research. The book
explores all stages of the research process and it features both
quantitative and qualitative methods. Research design topics include
sampling techniques, choosing a research design, and determining
research question that inform public opinion and direct future studies.
Throughout the book, the authors provide vivid and engaging examples
that reinforce the reading and understanding of social science research.
"Your Turn" boxes contain activities that allow students to practice
research skills, such as sampling, naturalistic observation, survey
collection, coding, analysis, and report writing.
Leading Issues in ICT Evaluation
- Egon Berghout 2012-01-01
ICT evaluation is a perennial issue and it is likely to remain so. There are
a number of different reasons for this and one of the most important is
that it is no trivial matter to establish the real costs and the benefits of
effectively employing ICT in an organisation. Another reason why ICT
evaluation is regarded with such importance is the ever growing size of
the investment required to set up and deliver innovative information
systems. It has long since been the case that the sum invested in ICT has
outstripped the rest of the capital investment budget in a large number
of organisations. Perhaps because of the amount of investment in ICT has
been so great, we have made much progress in our understanding of the
issues related to the costs and the benefits involved with ICT evaluation.
Leading Issues in ICT Evaluation Research provides a number of
important insights into this complex issue. The book is of value to a wide
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range of individuals working with ICT including, academics, their
students and other researchers as well as consultants and practicing ICT
professionals. 204 pages
Heinemann Business Studies for AS Level - David J. Browne 2001
Designed specifically for first-year A-Level students, this work aims to
help students make the often difficult transition from GCSE to A-level
work. It should show how to evaluate and be critical. "Improve your
grade" and "what the examiner is looking for" sections are included.
British Book News - 1989
Forthcoming Books- Rose Arny 2003
International Marketing
- J. Aidan O'Reilly 1985
Financial Management for Higher Awards - Martin Coles 1997
A single volume text written to cover the Business and Finance option
route of the BTEC Higher National Certificate and Diploma.
Marketing Research Methods - Mercedes Esteban-Bravo 2021-01-28
Academically thorough and up-to-date quantitative and qualitative
market research methods text for business and social science students.
China and the Global Economy in the 21st Century - John Saee
2012-06-12
As China continues to ride out the global economic crisis while still
retaining year on year GDP growth it is increasingly important to
understand how this 'new' economic giant, with its communist-capitalist
model operates its economic and business environments. This book is
designed to scientifically examine the contextual variables that foster
sustainably dynamic economic growth in China. In particular, the
contributors provide an incisive analysis of the contextual bases
underlying such a dramatic rising economic power and the immense
implications for enterprises and countries involved in dealing with China.
Drawing on the latest studies and cutting edge research findings, this
book analyses FDI, project management, internationalisation, the
continued role of state-owned enterprises and doing business in China.
As such it will be essential reading for all students of Chinese business
and economics, as well as businesses seeking to develop a critical
understanding of the driving global economic force which is China.
Business Statistics Using EXCEL and SPSS - Nick Lee 2015-12-16
This book is not available as a print inspection copy. To download an eversion click here or for more information contact your local sales
representative. 'Takes the challenging and makes it understandable. The
book contains useful advice on the application of statistics to a variety of
contexts and shows how statistics can be used by managers in their
work.' - Dr Terri Byers, Assistant Professor, University Of New
Brunswick, Canada A book about introductory quantitative analysis, the
authors show both how and why quantitative analysis is useful in the
context of business and management studies, encouraging readers to not
only memorise the content but to apply learning to typical problems.
Fully up-to-date with comprehensive coverage of IBM SPSS and
Microsoft Excel software, the tailored examples illustrate how the
programmes can be used, and include step-by-step figures and tables
throughout. A range of ‘real world’ and fictional examples, including
"The Ballad of Eddie the Easily Distracted" and "Esha's Story" help bring
the study of statistics alive. A number of in-text boxouts can be found
throughout the book aimed at readers at varying levels of study and
understanding Back to Basics for those struggling to understand, explain
concepts in the most basic way possible - often relating to interesting or
humorous examples Above and Beyond for those racing ahead and who
want to be introduced to more interesting or advanced concepts that are
a little bit outside of what they may need to know Think it over get
students to stop, engage and reflect upon the different connections
between topics A range of online resources including a set of data files
and templates for the reader following in-text examples, downloadable
worksheets and instructor materials, answers to in-text exercises and
video content compliment the book. An ideal resource for
undergraduates taking introductory statistics for business, or for anyone
daunted by the prospect of tackling quantitative analysis for the first
time.
The Student Edition of Minitab - Robert L. Schaefer 1992
An interactive statistical software package for organizing, analyzing, and
reporting statistical data. Student edition is a streamlined version of the
commercial program with manual written specifically for students.
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