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Business Acumen for Strategic Communicators
- Matthew W. Ragas 2021-03-01
Business acumen has emerged as a critical competency for communicators. But if you’re a public relations,
advertising or communication professional that didn’t go to business school, how can you make sure you
have the abilities and skills to evolve along with your role? Business Acumen for Strategic Communicators
is the book for you.
Strategic Communications Planning for Public Relations and Marketing
- LAURIE J. WILSON 2016-07-26
The basic principles of researched-based strategic planning remain unchanged
Strategic Planning for Public Relations - Ronald D. Smith 2007-07-10
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa company.
Journalism and PR - John Lloyd 2014-11-18
Public relations and journalism have had a difficult relationship for over a century, characterised by mutual
dependence and - often - mutual distrust. The two professions have vied with each other for primacy:
journalists could open or close the gates, but PR had the stories, the contacts and often the budgets for
extravagant campaigns. The arrival of the internet, and especially of social media, has changed much of
that. These new technologies have turned the audience into players - who play an important part in making
the reputation, and the brand, of everyone from heads of state to new car models vulnerable to viral tweets
and social media attacks. Companies, parties and governments are seeking more protection - especially
since individuals within these organisations can themselves damage, even destroy, their brand or
reputation with an ill-chosen remark or an appearance of arrogance. The pressures, and the possibilities, of
the digital age have given public figures and institutions both a necessity to protect themselves, and
channels to promote themselves free of news media gatekeepers. Political and corporate communications
professionals have become more essential, and more influential within the top echelons of business, politics
and other institutions. Companies and governments can now - must now - become media themselves,
putting out a message 24/7, establishing channels of their own, creating content to attract audiences and
reaching out to their networks to involve them in their strategies Journalism is being brought into these
new, more influential and fast growing communications strategies. And, as newspapers struggle to stay
alive, journalists must adapt to a world where old barriers are being smashed and new relationships built this time with public relations in the driving seat. The world being created is at once more protected and
more transparent; the communicators are at once more influential and more fragile. This unique study
illuminates a new media age.
Qualitative Research Methods in Public Relations and Marketing Communications - Christine
Daymon 2005-06-29
A practical, highly accessible guide for novice researchers conducting qualitative research in public
relations and marketing communications, this book guides the reader through all aspects of the research
process.
Introduction to Strategic Public Relations
- Janis Teruggi Page 2017-11-30
Winner of the 2019 Textbook & Academic Authors Association’s The Most Promising New Textbook Award
How can public relations play a more active role in the betterment of society? Introduction to Strategic
Public Relations: Digital, Global, and Socially Responsible Communication prepares you for success in
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today’s fast-changing PR environment. Recognizing that developments in technology, business, and culture
require a fresh approach, Janis T. Page and Lawrence Parnell have written a practical introductory text that
aligns these shifts with the body of knowledge from which the discipline of public relations was built.
Because the practice of public relations is rooted in credibility, the authors believe that you must become
ethical and socially responsible communicators more concerned with building trust and respect with
diverse communities than with creating throwaway content. The authors balance this approach with a focus
on communication theory, history, process, and practice and on understanding how these apply to strategic
public relations planning, as well as on learning how to create a believable and persuasive message. Key
Features Chapter-opening Scenarios capture your attention by discussing current PR challenges—such as
the Wells Fargo cross-selling, VW emissions cover-up, and P&G’s “Like a Girl” campaign—and thus frame
the chapter content and encourage active reading. At the end of the chapter, you explore various aspects of
socially responsible communication to “solve” the PR challenge. Socially Responsible Case Studies in each
chapter illustrate the key responsibilities of a modern public relations professional such as media relations,
crisis communications, employee communications, applied communications research, and corporate and
government-specific communications. Each case features problem-solving questions to encourage critical
thinking. Social Responsibility in Action boxes feature short, specific social responsibility cases—such as
Universals’ #NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration with AIDS activists—to
highlight best practices and effective tactics, showing the link between sound public relations strategy and
meaningful social responsibility programs. Insight boxes spark classroom discussion on particularly
important or unique topics in each chapter. Personality Profile boxes will inspire you with stories from PR
veterans and rising stars such as the U.S. CEO of Burson-Marstellor, the Chief Communication Officer of
the United Nations Foundation, and the Executive VP at HavasPR.
Evaluating Public Relations - Tom Watson 2005
Global surveys have identified that evaluation is the current major professional research issue. Clients of
PR firms are seeking greater evidence of the impact of campaigns and programmes, which in turn is
leading to a greater demand for information on evaluation methods.Evaluating Public Relations comprises
nine chapters which start with theoretical perspectives and then demonstrate the design and
implementation of a range of PR research and evaluation methods. It is illustrated by award-winning case
studies from around the world and concludes with consideration of future developments. Most chapters are
supplemented by interviews with leading PR practitioners and responses to a survey of leading
practitioners around the worldwide.
Strategic Communication - Jane Johnston 2020-09-28
Communication and relationships sit at the centre of our hyper-connected lives, and their effective
management is a strategic necessity for all organisations today. As the communication and public relations
industries continue to grow globally, they offer a dynamic career for those with the right skills and
knowledge. Jane Johnston and Leanne Glenny show how strategic communication and public relations plug
into the social, economic and political world, creating crucial links between organisations and people. They
explain how communication professionals build partnerships, motivate and engage stakeholders, manage
content, media and planning, develop reputations, and troubleshoot crisis communication. Strategic
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Communication is a complete introduction to the fundamentals of communication and public relations for
the next decade. It presents innovative and creative approaches to deliver 100 tools and tactics, over 30
theories and models, and three levels of strategy that underpin successful communication. The authors
include examples from around the world, from private sector, public sector and not for profit organisations.
Public Relations
- Edward L. Bernays 2013-07-29
Public relations as described in this volume is, among other things, society’s solution to problems of
maladjustment that plague an overcomplex world. All of us, individuals or organizations, depend for
survival and growth on adjustment to our publics. Publicist Edward L. Bernays offers here the kind of
advice individuals and a variety of organizations sought from him on a professional basis during more than
four decades. With such knowledge, every intelligent person can carry on his or her activities more
effectively. This book provides know-why as well know-how. Bernays explains the underlying philosophy of
public relations and the PR methods and practices to be applied in specific cases. He presents broad
approaches and solutions as they were successfully carried out in his long professional career. Public
relations is not publicity, press agentry, promotion, advertising, or a bag of tricks, but a continuing process
of social integration. It is a field of adjusting private and public interest. Everyone engaged in any public
activity, and every student of human behavior and society, will find in this book a challenge and opportunity
to further both the public interest and their own interest.
Planning and Managing Public Relations Campaigns
- Anne Gregory 2010-06-03
Getting a public relations campaign or programme off the ground can seem an overwhelming task. But, as
with any project, the secret of success lies in good planning and effective management. This fully updated
second edition of Planning and Managing Public Relations Campaigns provides a blueprint for all
practitioners. It describes how to initiate and manage the ongoing development of a programme in a
structured way to benefit both the organization and its clients. Practical and easy to read, the book takes
the form of a step-by-step guide, covering many vital areas including: the public relations function; starting
the planning process; research and analysis; setting objectives; strategy and tactics; timescales and
resources; evaluation and review. Packed with numerous case studies, the book demonstrates a 10-point
plan for ensuring successful campaigns and programmes. By using the techniques presented here, public
relations practitioners will be able to drive events instead of being driven by them. Endorsed by the
Institute of Public Relations, Planning and Managing Public Relations Campaigns is vital reading for
students, practitioners or managers who want a definitive guide to the planning and management process.
THINK Public Relations
- Dennis L. Wilcox 2013-03-18
-- THINK Currency. THINK Relevancy. THINK Public Relations. The engaging visual design of THINK
Public Relations provides an introduction to the field of public relations that successfully blends theory and
practice in an easy-to-read format. Students are introduced to exciting and innovative public relations
campaign examples in the contract of relevant theory and core concepts that they will need to succeed in
the world of public relations. The authors offer a practical approach to the study of public relations and
emphasize competition and conflict management, while providing a concise, comprehensive overview of the
profession. A better teaching and learning experience This program will provide a better teaching and
learning experience—for you and your students. Here’s how: Improve Critical Thinking—Questions and
cases throughout the text encourage students to think critically about public relations topics. Engage
Students—An appealing visual design and real-world applications engage students in the material. Apply
Ethics— Feature boxes introduce readers to the important ethical and legal issues facing public relations
practitioners today.
Strategic Public Relations Management
- Erica Weintraub Austin 2006-11-06
Helps readers move from a tactical public-relations approach to a strategic management style. This book
demonstrates skillful use of research and planning techniques, providing research methods that make use
of the Internet and programs aiding data entry and analysis.
Primer of Public Relations Research, Third Edition - Don W. Stacks 2016-10-10
Thousands of public relations (PR) students and professionals have relied on this authoritative text to
understand the key role of research in planning and evaluating PR campaigns. Revised and expanded to
reflect today's emphasis on standards-based practice, the third edition has a heightened emphasis on
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setting baselines, creating benchmarks, and assessing progress. Stacks presents step-by-step guidelines for
using a wide range of qualitative and quantitative methods to track output, outtakes, and outcomes, and
shows how to present research findings clearly to clients. Every chapter features review questions and a
compelling practice problem. PowerPoint slides for use in teaching are provided at the companion website.
Instructors requesting a desk copy also receive a supplemental Instructor's Manual with a test bank,
suggested readings, and case studies. New to This Edition: *Chapter on standardization, moving beyond the
prior edition's focus on best practices. *Chapter on different types of data sets, with attention to the
advantages and disadvantages of using Big Data. *Addresses the strategic use of key performance
indicators. *Covers the latest content analysis software. Pedagogical Features: *Each chapter opens with a
chapter overview and concludes with review questions. *End-of-chapter practice problems guide readers to
implement what they have learned in a PR project. *Appendix provides a dictionary of public relations
measurement and research terms. *Supplemental Instructor's Manual and PowerPoint slides.
Toxic Sludge is Good for You! - John Clyde Stauber 2004
Toxic Sludge is Good for You explains exactly how the magic of modern PR transforms the favoured policies
of the rich and the powerful into uncontroversial common sense. It is without doubt the most important
book about the methods and objectives of corporate public relations ever published. Reading it will make
life for the executives at Hill and Knowlton, Ketchum and Barston-Marstellar a little bit more difficult. And
that can only be a good thing.
Managing Corporate Communication - Rossella Gambetti 2017-09-16
Corporate communication is an increasingly powerful strategic tool for connecting with a company's
stakeholders. This book features contributions from leading international academics, combining a strong
theoretical grounding and the latest research with a practical, managerial focus. Ideal for students and
practitioners of corporate communications.
Pitch, Tweet, or Engage on the Street
- Kara Alaimo 2020-12-29
The second edition of Pitch, Tweet, or Engage on the Street offers a modern guide for how to adapt public
relations strategies, messages, and tactics for countries and cultures around the globe. Drawing on
interviews with public relations professionals in over 30 countries as well as the author’s own experience,
the book explains how to build and manage a global public relations team, how to handle global crisis
communication, and how to practice global public relations on behalf of corporations, non-profit
organizations, and governments. It takes readers on a tour of the world, explaining how to adapt their
campaigns for Asia-Pacific, Europe, the Middle East, the Americas, and Sub-Saharan Africa. Along the way,
readers are introduced to practitioners around the globe and case studies of particularly successful
campaigns. This new edition includes updates to country profiles to reflect changes in each local context, as
well as expanded coverage of social media and the role of influencer engagement, and a brand-new chapter
on global crisis communication. The book is ideal for graduate and upper-level undergraduate public
relations students, as well as practitioners in intercultural markets.
Public Relations Today - Glen T. Cameron 2007-09-24
Public Relations: Managing Competition and Conflict is an introductory book that provides the latest
theories and practices in easy-to-understand terms, exploreing the role of competition and conflict in
today's modern public relations practice . Public Relations takes a brief, conflict-based approach, combining
the insights of public relations experts Dennis Wilcox and Glen Cameron with the fresh voices of two of the
fastest rising stars of public relations education Bryan Reber and Jae-Hwa Shin. Using up-to-date real world
examples, checklists, and summaries to explore the role of competition and conflict, this book provide a
whole new departure from other introductory texts. Public Relations: Managing Competition and Conflict is
based on the idea that public relations is the management of competition and conflict on behalf of one's
client or organization and, if at all possible, the interests of the public that impact the organization. As
such, the authors take an assertive approach, providing vigorous examples from the “real-world” of public
relations that lend excitement to the profession for students. This book successfully merges theory and
practice into a refreshing, easy-to-understand approach that will help the reader learn the basics of
effective public relations practice.
Public Relations Strategies and Tactics
- Kristie Byrum 2018-12-07
2/5

Downloaded from

forgeworks.ca on by guest

Public Relations Strategies and Tactics addresses contemporary public relations approaches and equips
students with knowledge and information about relevant theoretical frameworks and strategies for modern
communication. The anthology features diverse viewpoints and carefully selected readings to offer students
an understanding of public relations. This anthology lays out critical theories and definitions with select
readings to introduce students to concepts
Strategic Theory for the 21st Century: The Little Book on Big- Dr.
Strategy
Harry R. Yarger 2006
Strategy for the nation-state is neither simple nor easy. Good strategy demands much of the military
professional whether he is formulating, articulating, evaluating, or executing strategy. Few do it well. It
requires the professional to step out of the planning mind set and adopt one more suited for the strategic
environment. This is particularly true in periods of great change and turmoil when a successful military
strategy must be closely integrated with and may depend on other national strategies of the interagency
community. A theory of strategy helps in this transition by educating the professional and disciplining his
thinking in any of his roles. This monograph advances a theory of strategy that provides essential
terminology and definitions, explanations of the underlying assumptions and premises, and substantive
hypotheses that explain the nature of the strategic environment and the role and expectations of strategy.
The environment is explained in theoretical and practical terms, and the implications for strategic thinking
are developed with a distinction being made between strategy and planning mind sets. The typical
problems practitioners have in formulating and articulating strategy are discussed. Strategy formulation is
recognized as both an art and science, and the U.S. Army War College strategy model of ends, ways, and
means is expounded on and advocated as a methodology for articulating strategies.
Public Relations Campaigns - Regina M. Luttrell 2018-02-05
Public Relations Campaigns: An Integrated Approach introduces you to the process of creating public
relations campaigns using a hands-on approach that emphasizes the tools you will need when working in
the industry. Authors Regina M. Luttrell and Luke W. Capizzo present real examples and current case
studies to help you develop practical skills for creating more effective PR campaigns. You are given multiple
opportunities to practice and build your skills throughout the book by learning how to incorporate the
PESO model—Paid media, Earned media, Social media, and Owned media. The PESO model helps students
understand the importance of creating integrated campaigns that coordinate PR efforts with both
advertising and marketing. Key Features The book offers a timely focus on the PESO model and its use in
integrated campaigns, providing students with an understanding of today’s best practices in PR. Numerous
case studies and exercises throughout the book aid in a deeper understanding of how research,
perspective, and insights can be leveraged in public relations campaigns. Real-world information including
sample PR plans with budgets prepare students for success in their future careers.
School Public Relations for Student Success - Edward H. Moore 2009-07-15
From components of successful PR programs to evaluation guidelines, this valuable resource gives
educational leaders the public relations support needed to meet tough communication demands and ensure
student success.
Public Relations: Strategies and Tactics, Global Edition - Dennis L. Wilcox 2015-01-16
Clearly explains the basic concepts, strategies, and tactics of today’s public relations practice Public
Relations: Strategies and Tactics uses real-world case studies and examples to explain the basic concepts
and theory behind modern public relations practice. This comprehensive text is grounded in scholarship
and includes references to landmark studies and time-honoured public relations techniques. The writing is
geared to undergraduates, and many colourful charts and photos are used to enhance major concepts. The
full text downloaded to your computer With eBooks you can: search for key concepts, words and phrases
make highlights and notes as you study share your notes with friends eBooks are downloaded to your
computer and accessible either offline through the Bookshelf (available as a free download), available
online and also via the iPad and Android apps. Upon purchase, you'll gain instant access to this eBook. Time
limit The eBooks products do not have an expiry date. You will continue to access your digital ebook
products whilst you have your Bookshelf installed.
Democracy in the Disinformation Age - Regina Luttrell 2021-05-24
In this book established researchers draw on a range of theoretical and empirical perspectives to examine
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social media’s impact on American politics. Chapters critically examine activism in the digital age, fake
news, online influence, messaging tactics, news transparency and authentication, consumers’ digital habits
and ultimately the societal impacts that continue to be created by combining social media and politics.
Through this book readers will better understand and approach with questions such as: • How exactly and
why did social media become a powerful factor in politics? • What responsibilities do social networks have
in the proliferation of factually wrong and hate-filled messages? Or should individuals be held accountable?
• What are the state-of-the-art of computational techniques for measuring and determining social media's
impact on society? • What role does online activism play in today’s political arena? • What does the potent
combination of social media and politics truly mean for the future of democracy? The insights and debates
found herein provide a stronger understanding of the core issues and steer us toward improved curriculum
and research aimed at a better democracy. Democracy in the Disinformation Age: Influence and Activism in
American Politics will appeal to both undergraduate and postgraduate students, as well as academics with
an interest in areas including political science, media studies, mass communication, PR, and journalism.
Effective Public Relations - Glen M. Broom 2008
For courses in Introductory Public Relations. Cutlip & Center offers students the gold standard in public
relations, providing the most up-to-date reference in the market. In the new edition, Glen Broom continues
the work of Cutlip and Center by providing the most up-to-date reference for students.
The Public Relations Handbook
- Alison Theaker 2004-08-02
In this updated edition of the successful Public Relations Handbook, a detailed introduction to the theories
and practices of the public relations industry is given. Broad in scope, it; traces the history and
development of public relations, explores ethical issues which affect the industry, examines its relationships
with politics, lobbying organisations and journalism, assesses its professionalism and regulation, and
advises on training and entry into the profession. It includes: interviews with press officers and PR agents
about their working practices case studies, examples, press releases and illustrations from a range of
campaigns including Railtrack, Marks and Spencer, Guinness and the Metropolitan Police specialist
chapters on financial public relations, global PR, business ethics, on-line promotion and the challenges of
new technology over twenty illustrations from recent PR campaigns. In this revised and updated practical
text, Alison Theaker successfully combines theoretical and organisational frameworks for studying public
relations with examples of how the industry works in practice.
The Public Relations Strategic Toolkit - Alison Theaker 2012-08-21
The Public Relations Strategic Toolkit provides a structured approach to understanding public relations and
corporate communications. The focus is on professional skills development as well as approaches that are
widely recognised as 'best practice'. Original methods are considered alongside well established
procedures to ensure the changing requirements of contemporary practice are reflected. Split into four
parts covering the public relations profession, campaign planning, corporate communication and
stakeholder engagement, this textbook covers everything involved in the critical practice of public relations
in an accessible manner. Features include: definitions of key terms contemporary case studies insight from
practitioners handy checklists practical activities and assignments Covering the practicalities of using
traditional and social media as well as international considerations, ethics, and PR within contexts from
politics to charities, this guide gives you all the critical and practical skills you need to introduce you to a
career in public relations.
Cases in Public Relations Strategy - Burton St. John III 2018-08-02
Cases in Public Relations Strategy draws on original, real-world case studies to provide students with a
strategic approach to meeting the needs of a client before, during, and beyond a campaign. Using the RACE
(Research, Action Planning, Communication, and Evaluation) model, students explore successful
contemporary campaigns and evaluate best practices in all major areas of public relations activity. This
practical, client-oriented text shows students how to systematically evaluate and adapt to the needs of a
particular client—whether big or small, global or local, for-profit or nonprofit—in order to launch the most
effective campaign. Each case includes a brief introduction focused on fundamentals and core
competencies, and all cases have been carefully selected to present a wide range of client types. In addition
to the lessons from professionals in the case studies, a section on PR consulting and an appendix on
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advancing your PR career give students the knowledge and skills they need for success in the field. Give
your students the SAGE edge! SAGE edge offers a robust online environment featuring an impressive array
of free tools and resources for review, study, and further exploration, keeping both instructors and students
on the cutting edge of teaching and learning. Learn more at edge.sagepub.com/stjohn.
Public Relations Strategies and Tactics - Dennis L. Wilcox 2013-03-18
This is the eBook of the printed book and may not include any media, website access codes, or print
supplements that may come packaged with the bound book. Updated in a 10th edition, Public Relations:
Strategies and Tactics, Tenth Edition, clearly explains to students the basic concepts, strategies, and tactics
of today’s public relations practice. This comprehensive text is grounded in scholarship and includes
references to landmark studies and time-honored public relations techniques. The tenth edition emphasizes
the application of the Internet and social media for programs and campaigns.
Public Relations - Dennis L. Wilcox 2014-03-18
Clearly explains the basic concepts, strategies, and tactics of today's public relations practice Public
Relations: Strategies and Tactics uses real-world case studies and examples to explain the basic concepts
and theory behind modern public relations practice. This comprehensive text is grounded in scholarship
and includes references to landmark studies and time-honored public relations techniques. The writing is
geared to undergraduates, and many colorful charts and photos are used to enhance major concepts.
MySearchLab is a part of the Wilcox/Cameron/Reber program. Research and writing tools, including access
to academic journals, help students understand critical thinking in even greater depth. To provide students
with flexibility, students can download the eText to a tablet using the free Pearson eText app. ALERT:
Before you purchase, check with your instructor or review your course syllabus to ensure that you select
the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including
customized versions for individual schools, and registrations are not transferable. In addition, you may need
a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering products.
Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing
or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have
been redeemed previously and you may have to purchase a new access code. Access codes Access codes
that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a
previously redeemed code. Check with the seller prior to purchase. -Digital Strategies
- Regina Luttrell 2021-03-16
Digital Strategies explains the role of social media in public relations, marketing, and business decisions. In
plain language and engaging case studies this book lays out the strategies, tactics, successes, and
challenges of the contemporary media environment so that students learn the fundamentals through
practical examples. It is designed to improve the readiness of students entering the field of communications
and advance the reader's understanding of the social web and how emerging technologies rooted in
artificial intelligence bring new capabilities and insights from social intelligence to the profession.
Public Relations Leaders as Sensemakers - Bruce K. Berger 2014-05-23
Public Relations Leaders as Sensemakers presents foundational research on the public relations profession,
providing a current and compelling picture of expanding global practice. Utilizing data from one of the
largest studies ever conducted in the field, and representing the perspectives of 4,500 practitioners, private
and state-run companies, communication agencies, government agencies, and nonprofits, this work
advances a theory of integrated leadership in public relations and highlights future research needs and
educational implications. This volume is appropriate for graduate and advanced undergraduate students in
international public relations and communication management, as well as scholars in global public
relations, communication management, and business. It is also intended to supplement courses in public
relations theory, strategic communication, business management, and leadership development.
Today's Public Relations - Robert L. Heath 2006
'Today's Public Relations' works to redefine the teaching of public relations by discussing it's connection to
mass communication, but also linking it to it's rhetorical heritage.
Digital PR - Danny Whatmough 2018-11-13
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The digital revolution has caused a seismic shift in the PR industry. It’s altered every corner of the industry,
bringing challenges and opportunities in equal measure. This book describes where we’ve been, where we
are and where we’re going. It’s a manual for practitioners looking for guidance and ideas on how best to
navigate this changing space.
Communicating Projects- Ann Pilkington 2021-09-13
The communication of projects to each stakeholder group is essential to their success. This book is an endto-end guide for project managers and communication teams seeking to communicate effectively with all
constituents, both internal and external. This new edition includes a number of key topical themes that
build on the first edition: An introduction to project management for those new to the field, including
communicating "agile", as many communication practitioners and project managers find themselves having
to communicate in an agile environment, which has a language all of its own. The important role of social
media and enterprise social networks as vital communication channels. The principles of change
management. The role of storytelling and the importance of translating technical terminology and data into
stories that clients and the wider stakeholder groups understand. Crisis communication – ensuring there is
a crisis or emergency communication process in place in case it is ever needed. This highly practical book is
invaluable reading for communication professionals who are increasingly managing the communication
elements of projects. It also supports project managers who need to gain a practical understanding of how
to design and deliver communication, as well as helping them to procure effective communication support.
Social Media Campaigns - Carolyn Mae Kim 2016-05-26
Social media has ushered in a new era of communication between organizations and key stakeholders. This
text guides readers through a four-step process of developing a robust social media campaign. Covering the
latest industry standards and best practices to engage digital audiences through social listening, strategic
design, creative engagement and evaluation, each chapter also includes expert insights from social media
professionals. Focusing on principles rather than a specific platform, this is a text dedicated to developing
social media competency that can adapt to any organization or environment.
Share This - CIPR (Chartered Institute of Public Relations) 2012-07-10
Share This is a practical handbook to the biggestchanges taking place in the media and its professions by
theChartered Institute of Public Relations (CIPR) Social Media Panel.The book was conceived and written
by more than 20 public relationspractitioners representing a cross-section of public, private andvoluntary
sector expertise using many of the social tools andtechniques that it addresses. The book is split into 26
chapters over eight topic areascovering the media and public relations industry, planning, socialnetworks,
online media relations, monitoring and measurement,skills, industry change and the future of the industry.
It’sa pragmatic guide for anyone that works in public relations andwants to continue working in the
industry. Share This was edited by Stephen Waddington withcontributions from: Katy Howell, Simon
Sanders, Andrew Smith, HelenNowicka, Gemma Griffiths, Becky McMichael, Robin Wilson, AlexLacey, Matt
Appleby, Dan Tyte, Stephen Waddington, Stuart Bruce,Rob Brown, Russell Goldsmith, Adam Parker, Julio
Romo, PhilipSheldrake, Richard Bagnall, Daljit Bhurji, Richard Bailey, RachelMiller, Mark Pack, and Simon
Collister.
Public Relations Planning
- Edward T. Vieira, Jr. 2018-10-03
Public Relations Planning provides students with an in-depth understanding of the steps involved in
planning and executing a successful PR campaign. Taking a strategic approach to the subject, the author
brings years of practical experience to the project, helping students see how it all fits together in reality.
The book goes beyond an introductory discussion of the theory of PR planning, incorporating material from
cutting-edge research in the field. A discussion of the psychological aspects of communication, material on
in-house/employee communication, as well as a chapter dedicated to discussing how social media strategies
fit into a PR campaign, give students a real edge when it comes to executing an effective campaign. Plenty
of global examples and a companion website featuring PowerPoint slides, a test bank, and answer key for
end-of-chapter questions round out this excellent resource for students of public relations and corporate
communication.
Strategic Planning for Public Relations - Ronald D. Smith 2004-09-15
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa company.
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intentional writing. The book presents the theoretical underpinnings of behavior, which students can then
employ to generate prose that prioritizes the audience's reasons for attending to the message. The book is
unique in presenting a primer on communication, persuasion, and moral theories that provides students a
roadmap for constructing effective, ethical arguments. Throughout, anecdotes, examples, quizzes, and
assignments help connect theory to practical, real-world applications. Writing for Public Relations and
Strategic Communication helps readers build their persuasive writing skills for professional and effective
public relations, employing unique strategies and tactics, such as: --A generative writing system that helps
students identify and organize important information to produce quality prose, then adapt it to various
media, on deadline --Interactive walkthroughs of writing examples that deconstruct prose, offering students
insights not just into what to write, but how and why practitioners make strategic choices--down to the
word level --Long-form scenario prompts that allow students to hone their persuasive writing, editing, and
communication management skills across an array of platforms --Three two-chapter modules where the first
chapter demonstrates how to write effective prose for a particular channel and the second offers practical
help in delivering those products through message-delivery channels --Detailed case studies demonstrating
how to translate research and planning into storytelling that addresses organizational problems --Unique
chapters building important analytical literacies, such as search engine optimization tactics, marketing
statistics analysis and data-driven audience targeting methods

Strategic Public Relations - Norman Hart 1995-02-13
Strategic Public Relations has been produced as a core book for what will become a series of second
generation books treating public relations as a new, and separate discipline which has strategic
implications for the whole business. Written primarily for senior executives and PR practitioners, Strategic
Public Relations also serves students and young executives, covering such topics as: corporate goals and
strategies; marketing communications; financial public relations; employee and local community relations;
parliamentary and EU relations; building an international reputation; corporate advertising; sponsorship
and media relations; communications research and corporate responsibility. All of the 16 contributors to
this book, in addition to being recognised authorities in their fields, are senior practitioners. They will
broaden your business horizons by showing you that corporate relations, if done properly, will lead to
improved efficiency, improved competitive performance and, ultimately, to greater profit.
Writing for Public Relations and Strategic Communication - William Thompson 2021-08-03
Writing for Public Relations and Strategic Communication equips students with the knowledge, skills, and
tools they need to write persuasively. The book underscores the importance of strategic analysis at the
beginning of the writing process. Utilizing an audience-centered perspective, it shows how persuasive
writing emerges organically after critically assessing the goals of an organization's message in light of its
intended audience. Students learn essential strategic thinking and planning skills to create effective and
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